AGENDA
COUNCIL MEETING
TOWNSHIP OF WELLESLEY
ADMINISTRATION & FINANCE COMMITTEE
NOVEMBER 7, 2011 - 6:45 PM

COUNCIL CHAMBERS — CROSSHILL

Pages

3-5

Admin./Finance 85/11 — Administration & Finance Committee minutes from meeting held
October 25", 2011 — Motion required

Admin./Finance 86/11 — OGRA Welcomes Newly Appointed Ministers — For information
Admin./Finance 87/11 — Resolution from the Township of North Dumfries — Motion required

Admin./Finance 88/11 — 2012 Council & Committee Calendar — For discussion



ADMINISTRATION & FINANCE
COMMITTEE MEETING

OCTOBER 25§, 2011
COUNCIL CHAMBERS CROSSHILL

Chair: Ross Kelterborn

Members Present:
Shelley Wagner, Herb Neher, Jim Olender, Paul Hergott

Staff: Susan Duke, Executive Director Corporate/Clerk
Kevin Beggs, General Manager of Community Services
Fire Chief Andrew Lillico

Admin./Finance 83/11 — Ontario Junior Citizen of the Year Award — Call for
Nominees — For information

Admin./Finance 84/11 — Resolution from the County of Brant re: Commercial
Grain elevator Operations & Farmers — NOTE & FILE

1) On the motion from Paul Hergott the Committee Meeting does now adjourn.
Carried
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Heads UP
i Alert

keeping members informed.

Working for Manispalitios October 20, 2011

Cliquez ici poui la version francaise de ce signal d’alerte d'OGRA
OGRA Welcomes Newly Appointed Ministers

The Ontario Good Roads Association would like to congratulate the following Members of the Legislative
Assembly of Ontario on their new ministerial appointments.

e The Honourable Kathleen Wynne, Minister of Municipal Affairs and Housing and Minister of
Aboriginal Affairs

e The Honourable Bob Chiarelli, Minister of Transportation and Minister of Infrastructure
e The Honourable Ted McMeekin, Minister of Agriculture, Food and Rural Affairs

OGRA looks forward to enhancing the successful relationship it has with the Ministry of Transportation
and Infrastructure as well as the Ministry of Municipal Affairs and Housing. The partnership, which
made a strategic investment in OGRA’s Municipal DataWorks (MDW) asset management application, has
resulted in the most comprehensive knowledge ever gathered on the state of municipal bridge and
culverts in Ontario.

“Minister Chiarelli and Minister Wynne have proven to be effective leaders in difficult portfolios. OGRA
looks forward to working with the newly appointed Ministers to continue our efforts to meet our shared
mandates” said John Curley, OGRA President.

The mandate of the Ontario Good Roads Association is to represent the infrastructure interests of
municipalities through advocacy, consultation, training and the delivery of identified services.
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CORPORATION OF THE
TOWNSHIP OF NORTH DUMFRIES

1171 Greenfield Road, Cambridge, Ontario - N1R 555

e
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October 26, 2011

Members of Council
Township of Wellesley
4639 Lobsinger Line, R.R. 1
St. Clements, ON

NOB 2M0

Each November “Movember” raises funds and awareness of men’s health issues and specifically
prostate cancer. This year some members of North Dumfries Township Council have taken up this cause
and will be participating.

North Dumfries Township Council is encouraging your Council to take up the challenge as well
and support this worthwhile cause.

Sincerely,

A 1t

Rodger Mordue
CAO/Clerk
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Telephone: 519-621-0340 1-800-563-5595 - Fax 519-623-7641 E-mail: mail@northdumfries.ca

Website: www.northdumfries.ca @



About Movember

About The Campaign

During November each yeat, Movember is responsible for the sprouting of moustaches on
thousands of men’s faces, in Canada and around the world. With their “Mo’s”, these men raise
vital funds and awareness for men's health, specifically prostate cancer.

- _ MOVEMBER

CHANGING THE FACH
OF MEN'S HEALTH |

On Movember 1st, guys register at Movember.com with a clean-shaven face. For the rest of the
month, these selfless and generous men, known as Mo Bros, groom, trim and wax their way into
the annals of fine moustachery. Supported by the women in their lives, Mo Sistas, Movember
Mo Bros raise funds by seeking out sponsorship for their Mo-growing efforts.

Mo Bros effectively become walking, talking billboards for the 30 days of November. Through
their actions and words, they raise awareness by prompting private and public conversation
around the often ignored issue of men’s health.

At the end of the month, Mo Bros and Mo Sistas celebrate their gallantry and valor by either
throwing their own Movember party or attending one of the infamous Gala Partés held around
the world by Movember, for Movember.

The Movember Effect: Awareness & Educatlon, Survivorship, Research

The funds raised in Canada support the number one male cancer, prostate cancer.

The funds raised are directed to programs run directly by Movember and our men’s health
partner, Prostate Cancer Canada. Together, the two channels work together to ensure that
Movember funds are supporting a broad range of innovative, world-class programs in line with
our strategic goal in the areas of awareness a.nd education, survivorship and research.




For more information on the programs we are funding please visit the following:
Prostate Cancer Canada

Awareness & Education

Global Action Plan

Movember - a global movement

Since its humble beginnings in Melbourne Australia, Movember has grown to become a truly
global movement inspiring more than 1.1 Million Mo Bros and Mo Sistas to participate, with
formal campaigns in Australia, New Zealand, the US, Canada, the UK, Finland, the Netherlands,
Spain, South Africa and Ireland. In addition, Movember is aware of Mo Bros and Mo Sistas
supporting the campaign and men’s health cause across the globe, from Russia to Dubai, Hong
Kong to Antarctica, Rio de Janeiro to Mumbai, and everywhere in between.

No matter the country or city, Movember will continue to work to change established habits and
attitudes men have about their health, to educate men about the health risks they face, getting
them to act on that knowledge thereby increasing the chances of early detection, diagnosis and
effective treatment.

In 2010, nearly 119,000 Canadian Mo Bros and Mo Sistas got on board, raising $22.3 million
CAD.
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Big steps have been taken towards changing attitudes and habits relating to men’s health around
the world but there is still much to be done to catch up with the women’s health movement. Via
the moustache, Movember aims to fulfill its vision of having an everlasting impact on the face of
men’s health by continuing to spark conversation and spread awareness of men’s health each
year.
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